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From the St. Louis Labor Tribune

Sept.2, 2004—With the sponsorship of five major unions, a
news and analysis show about workers and issues important
to them will debut in St. Louis on Labor Day on KMOX radio,
the radio broadcast leader in St. Louis for years. 

The Workers’ Independent News Service (WIN), the
only radio news source endorsed by America’s major
unions, will enter the St. Louis area with its award winning
headline news. It will have three reports Monday through
Friday at 6:30 a.m., 6:55 a.m. and 7:30 a.m.

The unions sponsoring the show are UFCW Local 655,
Plumbers and Pipefitters Local 562, Bricklayers Local 1
and the Masonry Institute of St. Louis, IBEW Local 1 and
the Electrical Connection, and Sheet Metal Workers Local
36. Each will have a message tailored to their particular
craft or workplace. 

The news reports will highlight national and international
developments affecting workers, said Frank Emspak, 
executive producer of the show. A highlight each day will be
a 30-second economic report called the “Dow-Bob” report,
featuring economic news affecting working families. 

“The Dow-Bob report provides the latest news on such
things as wages, housing and medical costs, economic
information that means something to working people,”
Emspak said. “Unlike Dow Jones, which is irrelevant 
to most working families, this is news that will mean 
something to workers.” 

Emspak said recent news broadcasts had included stories
on a congressional budget office report that jobs were not
being created at the rate the Bush administration had claimed.
Another report featured former Secretary of Labor Robert
Reich discussing a census bureau report on America’s shrink-
ing middle class. A report from Argentina featured union
electrical workers in contract negotiations. Another story
was about union jockeys who won a court decision giving
them the right to wear their union patches while racing.

David Zimmermann, business manager of Sheet Metal
Workers Local 36, said he hoped the program would 
attract new listeners, union and nonunion alike who would
appreciate its information about blue-collar families and
the issues that affect them. 

He’s hoping it might even help in this year’s elections. 
“God help us if we don’t get our members out to vote

St. Louis 

Workers Independent News Service 
makes mainstream media breakthrough
National labor radio news service 
will now be heard on major
metropolitan radio station—
the 50,000 watt powerhouse 
St. Louis’ KMOX 

The new WIN logo. Visit www.laborradio.org
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Report from www.cantv.org

Mayor Daley has received letters from hundreds of local cit-
izens and civic, educational and community organizations as
well as thousands of signatures on petitions 
supporting an ordinance proposing that one-fifth of the City's
cable franchise fee be designated to fund operations at
Chicago Access Network Television (CAN TV). Almost 80
percent of public access centers across the country are funded
in this reliable way. 

The Chicago City Council will vote on the ordinance at
its September 1, 2004 meeting. Fiftieth Ward Alderman
Bernard Stone, the only remaining member of the original
cable committee formed in 1980, introduced the ordinance
on May 5. “Chicago Access represents, and has always
represented, the peoples’ network,” stated Stone. “It is the
one place the people of Chicago can go and have a voice,
which is exactly what we intended back in 1980 when we
were working on the original ordinance.” The Committee
on Finance passed the ordinance at its June 18th meeting
but it was held back from immediate consideration by the
full Council because the administration requested time to
seek alternative funding sources. To date, no alternative
funding sources have been identified. 

CAN TV’s future is currently threatened by the funding
structure set up in the late 1990s, which incorrectly assumed
continued competition among cable providers. CAN TV
is currently funded under agreements with the three 
franchised Chicago cable providers: Comcast, RCN and
WideOpenWest. Each pays a flat fee of $215,000 per 
service area. RCN has defaulted twice on significant 
payments due CAN TV, most recently in January of 2004.
RCN’s parent company filed for bankruptcy protection on

May 27 and its Chicago subsidiary joined the parent 
company’s bankruptcy restructuring on August 5th. RCN
has made it clear it can’t fulfill its obligations in three out
of four of its cable areas. That puts CAN TV at risk of 
losing close to $1 million per year, equivalent to about 40
percent of its cable funding. 

What is needed in such a volatile cable market, accord-
ing to Stone, is not just a quick fix, but a long-term solution
that will safeguard this valuable community resource 
for the benefit of all Chicago's residents. “This ordinance
provides for one-fifth of the franchise fee to go to Chicago
Access, and that means that in the future, Chicago Access
won’'t have to worry about its budget. They’ve been very
frugal and proven in the past that they know how to handle
a budget. To give you an idea of the amount of money we’re
talking about, a commercial run on network television for
the Super Bowl produces ad revenues somewhere in the
vicinity of a little more than $2 million. That is what 
one-fifth of the franchise fee would produce annually 
for Access.” 

Since its founding in 1983, CAN TV has become a 
lifeline for thousands of Chicago residents and nonprofits.
Its five local, noncommercial, cable channels 19, 21, 27, 36,
and 42, help viewers find jobs, locate HIV/AIDS and
domestic violence counseling, access art and educational
resources, volunteer for nonprofits, interact with local 
public officials, and experience a diversity of viewpoints.
CAN TV is an award-winning, highly successful, indepen-
dent nonprofit which is recognized nationally as one of the
finest access centers in the country. 

For further information, see www.cantv.org or contact
Allan Gomez at CAN TV 312-738-1400.

Support for 
CAN TV mounts 
as Chicago City
Council vote nears
• Chicago Access Network

Television is the premiere public
access facility in the U.S.

• Long an outlet for labor-oriented
and grassroots tv shows, CAN TV
now faces financial crisis
because a cable company 
flaked out on money owed

• In the balance: an ordinance that
would ensure stable funding

50th Ward Alderman Bernard L. Stone [seated, at center], sponsor of an 
ordinance to fund CAN TV with over $2 million, debates the ordinance with a 
Council member at a Committee on Finance meeting on June 18. Attended by 
hundreds of local residents loudly showing their support of public access, 
the Finance Committee meeting unanimously passed the ordinance to fund 
CAN TV. But that was only the first hurdle.
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Sweatshop Wear Is Unfair 
Located mostly on
Chicago’s North
Side, a number of
low-profile sweat-
shops job out work
to the giant, billion-
dollar laundry and
uniform supplier
Cintas. These com-
panies operate in 
old nondescript
buildings, and the
people who go to
work there are 
typically immigrant
workers—Hispanic and Polish. Their wages are sub-
minimum, and usually based on piece work.

The conditions are deplorable. Dirty, cluttered work
areas, barred-up windows, insults from supervisors. During
the taping of this video workers reported that one Cintas
supplier required that employees bring their own toilet
paper for bathroom breaks.

Hidden camera footage of the insides of these sweat-
shops is incorporated into the video.

UNITE/HERE, interviewed extensively in the video, has
been involved in a national campaign to expose these kinds
of conditions faced by Cintas workers around the country
(www.uniformjustice.org).

This Labor Beat video includes interviews and testi-
mony by community and religious activists who paid 
surprise visits to a number of Cintas sweatshops and saw for
themselves these conditions.

Cintas has gotten away with these violations and 
nurtures work environments that are throwbacks to the late

nineteenth century. These sweatshops are social cancers in
the United States which, if allowed to fester and spread,
threaten every workplace and community.

“Sweatshop Wear Is Unfair” also follows a protest at a
board meeting of Chicago’s Metra railroad. Metra had 
previously given Cintas a multi-million dollar contract to
supply it with uniforms. As a result of the community 
pressure exerted upon Metra, the Cintas contract was 
cancelled, a significant victory in the Cintas campaign. 

The video is 16 minutes. Indicate title, “Sweatshop Wear
Is Unfair”, and mail check for $20 to Labor Beat, 37 
S. Ashland, Chicago, IL 60607. Info: mail@laborbeat.org

New Videos on UNITE/HERE struggles
Six-minute QT movie

UNITE HERE! Local 2:
Janice Loux speaks
Coast-to-coast unity was the theme at the
August 13th rally in San Francisco of hotel
and restaurant workers. 

Thousands of San Francisco hotel work-
ers left their jobs and took to the streets in
a mass rally. The hotel bosses want to elim-
inate the Kaiser Healthcare Plan and also
seek to prevent many part time hotel and
restaurant workers from receiving health-
care. Their contract expires on 8/14/04. 

www.indybay.org/uploads/loux1.mov

Eluteria Mazon, a Cintas worker, explains
that “compared to the work we do, what
they pay us is horrible.”

A shot from a hidden camera shows the sweatshop conditions that exist in this
Chicago north side Cintas supplier. 
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Coalition to OMCAST:
don’t hang us out to dry 
Community, labor, media, consumer, and social justice groups
launch their Grassroots Cable Coalition and urge Comcast to
be a better corporate citizen

PHILADELPHIA—A coalition of community groups kicked
off its campaign to hold cable giant Comcast accountable at
a press conference outside the company’s headquarters at
1500 Market Street on Wednesday, June 30, at 9:30 a.m. The
press conference coincided with the release of a national
report on Comcast’s treatment of workers prepared by the
first National Workers’ Rights Board and comes on the heels
of a court ruling critical of relaxed media ownership rules as
well as local debate over tax breaks that would benefit the
cable giant.

Calling itself the Grassroots Cable Coalition, the group
announced plans to develop a code of conduct for how the
nation’s largest cable company should operate. The issues
to be included in the group’s demands include lower rates,
improved customer service, better treatment of workers,
diversity in content, commitment to the community, and
support for public access television.

“Comcast is hanging consumers out to dry with high
rates, poor customer service, and no commitment to its fair
share of taxes,” said Beth McConnell, director of the
Pennsylvania Public Interest Research Group. 

Initiated by Jobs with Justice, the National Workers’
Rights Board found Comcast to have a poor record regard-
ing its treatment of employees. Members of the Grassroots
Cable Coalition say that the company treats workers as well
as consumers with disregard. 

The campaign’s code of conduct will be a model for how
Comcast could act in the best interests of workers, 
consumers, and all people. Convened by Media Tank, the
coalition also includes PennPIRG, Communication Workers
of America, Jobs With Justice, Kensington Welfare Rights
Union, Media Tank, Philadelphia Coalition of Labor Union
Women, Philadelphia Community Access Coalition, and
the Prometheus Radio Project. Representatives from five of
these organizations spoke at the press conference.

“These eight organizations recognize that each of our
respective issues-media access and democracy, rights for
poor and working people, consumer justice-are all threat-
ened by the actions of Comcast,” said Dan Berger, 
campaign manager for the Philadelphia Community Access
Coalition. Similar cable campaigns are being formed in San
Francisco and Seattle.

Press conferences surrounding the release of the
National Workers’ Rights Board report will also take place
in ten cities across the country. The board’s 52 members
included congressional representatives, well-known
authors, people of faith, professors, and social justice
activists. For more on the board, see www.jwj.org. For more
on the court ruling about media ownership, see
www.prometheusradio.org. 

Contact Information for
Participating Organizations: 
Coalition of Labor Union Women (CLUW)
Contact: Francesca Alvarado
215-686-3821

Communications Workers of America
Contact: Alex Minishak
215-546-5574
aminishak@cwa-union.org
www.cwa-union.org

Jobs With Justice
Contact: Fabricio Rodriguez
215-735-3615v
phillyjwj@mindspring.com
www.jwj.org

Kensington Welfare Rights Union (KWRU)
Contact: Joy Butts
215-748-6255
www.kwru.org

Media Tank
Contact: Inja Coates
215-563-1100
info@mediatank.org
www.mediatank.org

PennPIRG
Contact: Beth McConnell
215-732-3747
info@pennpirg.org
www.pennpirg.org

Phila Community Access Coalition (PCAC)
Contact: Dan Berger
215-563-1090
pcac@phillyaccess.org
www.phillyaccess.org

Prometheus Radio Project
Contact: Hannah Sassaman
215-727-9620
hannahjs@prometheusradio.org
www.prometheusradio.org

www.comcastwatch.com

http://www.cwa-union.org
http://www.jwj.org
http://www.kwru.org
http://www.mediatank.org
http://www.pennpirg.org
http://www.phillyaccess.org
http://www.prometheusradio.org
http://www.comcastwatch.com
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As reported from the Democracy Now!
(www.democracynow.org), on Thursday, Sep.
2, the “March on the Media” took place in
New York to protest uncritical coverage of
the Bush administration by the mainstream
press. 2,000 protesters participated. The
march converged across the street from CBS,
and rallies were held at Time Life/CNN and
FOX. WBAI provided live simulcast.

Statement of March on the Media

“Why We Protest”
www.marchonthemedia.org

For the past few years, the mainstream media
have marched in lockstep with the Bush
administration. Now it’s time to march on the
media. 

Whether the issue is corporate abuse, the
2000 Florida recount, the Patriot Act or
post-9/11 detentions, the mainstream media
have behaved more like lapdogs than
watchdogs. When the Bush administration
pursued a plan to attack Iraq, the media
amplified the charges of the Bush partisans
and ignored or downplayed dissenting
views. 

And it’s important to remember that the media giants
aren't yet happy with their domination of the public sphere.
They have serious business before the government—the
business of getting even bigger. When the Federal
Communications Commission sought to “relax” the limits
on media ownership in 2003, big media companies were
thrilled. Despite overwhelming public sentiment against
the plan, the FCC went ahead with part of its plans. Thanks
to hard work, media activists have successfully
blocked these changes. We know where the
media stand when it comes to their own
self interest. But what can they say
they’ve done in the public
interest?

The network newscasts
are still the most popu-
lar source of news for
Americans. But what
kind of news are we
getting? A study of all
the sources appearing on the
newscasts in 2001 by the group
Media Tenor found that the networks
tilted heavily in favor of white, male
Republican sources. Women and people of
color were scarce; women made up between 14 and 18 
percent of those appearing on the newscasts, while 

March on the Media coalition holds protest
during RNC in New York

Arab-Americans and Latinos each were less than one per-
cent of the sources on the network newscasts. 

The media giants are granted licenses to broadcast on the
public airwaves; in return, the public has the right to hold
these companies accountable for their collective failure 
to present a wide range of viewpoint and perspectives. 

Your media is broken and can't be fixed 

Supporters of the
March on the Media
Organizations
FAIR (Fairness and Accuracy in Reporting); Paper Tiger
TV; Third World Newsreel; Media Super Villian;
Prometheus Radio Project; Reclaim the Media; Colorado
Media Reform; Mediachannel.org; Critical Notes;
Changé; Verdictsinn Publications; Songs of Freedom TV;
Social Criticism Review; Media Alliance; www.rockna-
tion.tv ; CommonDreams.org; TvNewsLIES.org; seed-
sofdoubt.com; Infraspect Associate; Deep Dish TV; AIVF;
Center for Religion & Media; Sag Harbor Basement
Pictures; Margins of Faith

How Your Television Really Works — from March on the Media

http://www.democracynow.org
http://www.marchonthemedia.org
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Senate Commerce
Committee passes
historic bill to expand
low power FM
community radio! 
Grassroots organizing leads to
major victory, one step closer to
LPFM service in America’s cities 
Contact Pete Tridish, petri@prometheusradio.org;
Hannah Sassaman, hannahjs@prometheusradio.org

The United States Senate Commerce Committee voted to
approve a major bill on Thursday, opening the way for
Congress to substantially expand the number of community
media outlets in the United States. The bill is designed to allow
thousands more Low Power FM Community radio stations to
reach Americans in cities, and all across the country. An amend-
ment by Senator Burns of Montana to further delay low power
radio was defeated, but an amendment imposing special addi-
tional interference requirements for New Jersey was passed.

Senate Bill #2505, the bill designed to “implement the
recommendations of the Federal Communications Commis-
sion regarding Low Power FM”, (LPFM) was introduced
by Senators John McCain, Republican of Arizona, and
Patrick Leahy, Democrat of Vermont. This unusual biparti-
san partnership, and this successful movement of the bill
into the full Congress, came about as a result of the enthu-
siastic and energized grassroots advocacy of Americans frus-
trated with the poor quality of media across the country. 

“Low Power radio should not be controversial,” said
Pete Tridish, Technical Director of Prometheus Radio
Project. “While the question of whether a 100 watt station
can interfere with a 50,000 watt station is a simple ‘No’ at
first—and last—glance, the NAB has been trying to make
the issue look more complicated than it is with a snow job
of irrelevant technical nitpicking. All that stands between
American communities and Low Power FM radio is the
deeply entrenched lobbying group, the National Association
of Broadcasters. They are fighting an interference threat
that doesn’t exist on behalf of a constituency of broadcast
stations that has more important things to worry about.” 

According to advocates and volunteers who stood in the
extremely crowded Committee meeting room today, the
bipartisan beginnings of s2505 did not extend completely
into today’s vote. Senator Conrad Burns, Republican of
Montana, introduced a bill that would force the FCC to
study the economic impact of more LPFM stations, and the
‘potential interference’ they would cause, in today’s mar-
kets. “It is ironic to see calls for economic impact studies
from free market Republicans. Protecting existing broad-
casters from new competition is a great example of how
lobbyist-driven economics works—socialism for the rich
and well connected, and artificially scarce ‘markets’ for
everyone else,” said Tridish. 

After Burns’ amendment was defeated, Senator Frank

Lautenberg introduced an amendment that would suppos-
edly protect radio consumers in densely populated New
Jersey from the ‘potential interference’ offered by LPFM
stations. “The Lautenberg amendment did pass, by a voice
vote, and then the bill itself passed, also by voice vote,”
reported Prometheus' Program Director Hannah Sassaman.
“Unfortunately, Senator Lautenberg didn’t realize that he
was precluding many more opportunities for LPFM with
this amendment, especially for his own state's residents.
We’ll work with the Senator to revise his position, and
allow new, local, New Jersey stations to blossom between
the 50,000 watt flamethrowers in the New York-Philly cor-
ridor. Lautenberg’s amendment certainly proves to us that
the corporate lobbyists aren’t going to let this go without a
fight, but the real communities of America will be working
overtime to make sure their legislators, in the Senate and the
House, represent them, and bring LPFM to their doorsteps.” 

Approximately 400 Low Power FM (LPFM) radio sta-
tions currently serve communities across the United States.  

(For more info: www.prometheusradio.org)

Million Worker March builds
By Steve Zeltzer

The Million Worker March on October 17, 2004 at 
the Lincoln Memorial in Washington D.C. continues to build
support within the labor movement despite the attack on 
the rally by AFL-CIO President John Sweeney who said 
the march would be a “diversion”. The APWU, representing
over 330,000 postal workers, endorsed the rally at their
national convention as well as the National Education
Association and TWU Local 1 in New York City, represent-
ing over 30,000 transit workers.

Actor and SAG unionist Danny Glover was also able to
speak for the march at the NYC Central Labor Council rally
of 50,000 workers during the RNC. 

The Million Worker March has also challenged the cor-
porate media with its policy “For a democratic media that
allow labor and all voices to be heard and oppose monop-
olization and union busting of media workers.” 

The demonstration has also been endorsed by the Union
Producers and Programmers Network (UPPNET). There
are plans to carry the rally live on the Pacifica network and
also on C-Span. There also maybe a booth at the rally on the
need for a democratic media. There is more information
about the march at www.millionworkermarch.org

KPFA Labor Collective Special Labor Day Programs
KPFA’s Labor Collective will be producing a series of 
programs for and by working people on Monday 9/6/04.

Program topics: Labor And The Attacks On Education,
Lessons Of The S. California Grocery Fight, Schmike
Shoes Blues, The Million Worker March, 2004 Workers
Memorial Day At Oakland UPS, Immigrants and Labor
Rights on The Job, Bankruptcy of the Airlines, The Attack
on Pension and Airline Workers, Terrorism In The
Workplace, Discrimination and Federal Workers

For further information call (510)-848-0124x606 and
leave a message with the KPFA Labor Collective. Available
on the web at www.kpfa.org

http://www.prometheusradio.org
http://www.millionworkermarch.org
http://www.kpfa.org
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UPPNET National Executive Board
President: Howard Kling, producer Minnesota at Work, hkling@csom.umn.edu
Vice Presidents:
Judy Ancel, producer Heartland Labor Forum Kansas City, MO,AncelJ@umkc.edu
Carl Bryant, producer Letter Carriers Today TV 214, San Francisco,

carltv214@aol.com
Wes Brain, producer OPEU Productions, Ashland, OR, brain@mind.net
Leo Canty, producer First Tuesday, Connecticut, unionleo@aol.com
Fred Carroll, former pres. UPPNET, Los Angeles,
Larry Duncan, co-producer Labor Beat, Chicago, lduncan@igc.org
Frank Emspak, co-producer Labor Radio News, Madison, WI,

emspakf@workers.uwex.edu
Simin Farkhondeh, producer/director Labor at the Crossroads, New York,

Sfarkhondeh@cuny.edu
Bill Fiore, producer Bay to Borders, Northern California, ufcw101@igc.org
Julius Fisher, producer working tv, Vancouver, Canada,

julius_ fisher@bc.sympatico.ca
John Hamilton, WORT/Access 4, Madison, WI, Nonfictin10@hotmail.com
Ken Nash, Co-producer Building Bridges: Your Community and Labor Report, WBAI

Radio, New York, knash@igc.apc.org
John See, 612-624-5020, producer, Minnesota at Work, jsee@csom.umn.edu
John Speier, 616-375-4638, producer, Solidarity, Acclaimvideo@igc.org
Steve Zeltzer, producer Labor on The Job, San Francisco, lvpsf@labornet.org
Myoung Joon Kim, participating international observer, Seoul, Korea, 

LNP89@chollian.net
For more information about UPPNET:
UPPNET: c/o Labor Education Services • University of Minnesota • 321 19th Ave.
South, No. 3-300 • Minneapolis, MN 55455 • 612-624-4326
e-mail address: jsee@csom.umn.edu
UPPNET News editor: Larry Duncan, lduncan@igc.org

UPPNET OBJECTIVES:
1. To promote and expand the production and use of television and radio

shows pertinent to the cause of organized labor and the issues relevant to
all working people.

2. To establish and promote the general distribution and circulation of this
programming.

3. To address issues regarding the media and its fair and democratic use and
accessibility by labor and other constituencies generally.

4. To encourage and promote the preservation of television and radio broad-
casts pertinent to labor.

5. To establish a code of ethic governing television and radio 
production practices and other such matters UPPNET may determine as rele-
vant to its work.

6. To require all productions to work under a collective bargaining agreement,
secure waivers or work in agreement with any television or movie industry
union having jurisdiction in the area.

www.uppnet.org

US & Canadian Labor Broadcast Programs*
Show Title, Producer, City/Station, Phone No.
Fighting Back, Ralph Kessler, Berkeley, CA, 510-845-9285, KUSF 90.3 FM
David Bacon on Labor, David Bacon, Berkeley, CA, 510-549-0291, KPSA 94.1 FM
Labor Line, Steve Zeltzer, San Fran., CA, 415-282-1908, SFLR 93.7 FM,
Working LA, Henry Walton, Panorama City, CA, 818-894-4079, KPFK 90.7 FM
Talking Union, Larry Dorman, Rock Hill, CT, 880-571-6191, WATR 1320 AM
Labor Express, Wayne Heimbach, Chicago, IL, 312-226-3330, WLUW 88.7 FM
Labor Beat, Larry Duncan, Chicago, IL, 312-226-3330, Chan. 19, cable tv
Illinois Labor Hour, Bill Gorrell, Champaign, IL, 217-359-9338, WEFT 90.1 FM
AFSCME On-Line, Dan Hart, Dorchester, MA, 617-266-3496, cable-tv
Heartland Labor Forum, Judy Ancel, Kansas City, MO, 816-235-1470, KKFI 90.1 FM
Minnesota at Work, Howard Kling, Minneapolis, MN, 612-624-5020, MCN Cable
Building Bridges, Ken Nash, New York, NY, 212-815-1699, WBAI 99.5 FM
Communique, Bill Henning, New York, NY, 212-228-6565, WNYE 91.5 FM
It’s Your City, It’s Our Job, Pat Passanilin, New York, NY, 212-815-1535, WNYE 91.5 FM
America’s Work Force, Jerrod Sorkey, Eastlake, OH, 440-975-4262, WERE 1300 AM
Boiling Point, Michael Wood, Cincinnati, OH, 513-961-4348, WAIF 88.3 FM
Talking Union, John Lavin, Norristown, PA, 610-660-3372, WHAT 1340 AM
Labor on the Job, Steve Zeltzer, San Fran., CA, 415-282-1908, BUT Ch. 29 cable
Rhode Island Labor Vision, Chuck Schwartz, Cranston, RI, 401-463-9900, Ch. 14, cable-tv
Solidarity, John Speier, Kalamazoo, MI, 616-375-4638, Cable Access
Talkin’ Union Labor, Rick Levy, Austin, TX, 512-477-6195 internet radio
Which Side Are You On?, Hal Leyshon, Middlesex, VT, 802-223-4172, radio
Radio Labor Journal, Bil Borders, Everell, WA, 425-921-3454, KSER 90.7 FM
Labor Radio News, Frank Emspak, Madison, WI, 608-262-2111, WORT 89.9 FM
LaborVision, John Webb, St. Louis, MO, 314-962-4163, DHTV,
Labor at the Crossroads, Simin Farkhondeh, New York, NY, 212-966-4248,

CUNY-TV cable, ext. 216
OPEU Productions, Wes Brain, Ashland, OR, 541-482-6988, cable-tv
Labor Link TV, Fred Lonidier, La Jolla, CA, 619-552-0740, cable-tv,
First Tuesday, Leo Canty, Connecticut, 860-257-9782, cable-tv,
Letter Carriers, Carl Bryant, San Fran., CA, 415-885-0375, Today TV 214, cable-tv,
Springfield Labor Beat, Jim Hade, Springfield, IL, 217-787-7837, cable-tv
726 Express, Stewart Ransom, New York, NY, 718-761-6681, Staten Is. Cable
Rank-And-File, Larry Maglio, New York, NY, N.A, Staten Is. Cable
Labor on the Line, David King, Portland, OR
working TV, Julius Fisher, Vancouver, BC, Canada, 604-253-6222
Labor Radio, Bill Zimmerman, Portland, OR, 360-695-6552
PM Primetimes Labor Show, Larry Johnson, www.gmptoday.org, Kokomo, IN

*This list may not be complete. Additions contact:
UPPNET News editor Larry Duncan at: lduncan@igc.org

this year. “If this guy (President Bush) is elected, it’s going
to be all over.” 

Zimmermann, whose union has been a sponsor of
Cardinals baseball on KMOX, said response to that 
programming has been good. He is expecting KMOX’s
broadcast voice to be equally effective during the morning
drive time. 

Mike O’Connell, business manager of Local 562, said he
hoped the union’s sponsorship would help create broader
understanding of the training his members have and the
importance of what they do. 

“Maybe when they see the ice cream melting in the 
store, they will know that the refrigeration wasn’t installed
properly.”

Bricklayers Business Manager Don Brown said he
thought the news show would carry important messages to
Local 1’s membership and help create good will among the
public for union bricklayers and the Mason Contractors
Association. 

“It’s a good public service to bring news affecting work-
ing people to our community. We think it will be widely
appreciated.” 

WIN on St. Louis KMOX Continued from p. 1

Dearborn, MI Town Meeting 
on the Future of Media
www.freepress.net/future//dearborn

Tuesday, September 14, 2004, 5:30pm-9:30pm
Ford Community and Performing Arts Center
Center Theater
15801 Michigan Avenue

Join us to learn more about who owns your media in
Michigan and to gain helpful tips and insights as you craft
your testimony. Both events are free and open to the public!

Featuring special guests Federal Communications
Commissioners Michael Copps and Jonathan Adelstein

Presented in partnership with the City of Dearborn,
Communications Workers of America Local 4100,
American-Arab Anti Discrimination Committee, ACCESS,
Southeast Michigan Jobs With Justice, Community
Television Network, and the Grand Rapids Community
Television Center.

http://www.uppnet.org
http://www.freepress.net/future//dearborn


Labor Donated

WE’RE THE ONES PUTTING
WORKERS’ STORIES ON RADIO
AND TV –SUPPORT US, JOIN US.

UPPNET
c/o Labor Ed. Services
Univ. of Minnesota
321 19th Ave. South, No. 3-300
Minneapolis, MN 55455

Fill out the following form, and mail to address below:

Name:

Address:

City, State, ZIP

Union or Org.

Position, if any:

Phone no: e-mail:

Amount Enclosed: $

Mail this coupon (make check to UPPNET) to: 
UPPNET, c/o Labor Ed. Services, Univ. of
Minnesota 321 19th Ave. South, No. 3-300
Minneapolis, MN 55455

Portland, OR video showtimes

Argentina: Factory Occupations
Claire Closmann of OPEU recently spent six months in
Argentina. She became known as the “North American
woman with the opposition” and was taken to visit occupied
factories and went on marches with Piquetaros and generally
had a good time.

“Argentina: Factory Occupations” (one hour twelve 
minutes) starts with Leopoldo Rodriguez giving a very clear
description of the historical background leading to the occu-
pations. Then Claire shows two videos from Argentina, one
of which actually shows the people taking over, welding
the doors shut and gathering rocks. Lots of cops show up

❑ Yes. Subscribe me to one year of 
UPPNET News (a quarterly) for $15.

❑ I want to join UPPNET. Annual dues 
are $30, which includes a year’s 
subscription to the newsletter.

For UPPNET News back Issues:
www.laborbeat.org/3/uppnetnl.htm

and you can cut the tension with a knife. The program ends
with a demonstration of Tango dancing.

Portland, OR cablecast information
Sun 9/12 07:00 pm Channel 11
Tue 9/14 10:00 am Channel 22
Thur 9/16 08:00 pm Channel 22
Mon 9/20 10:30 am Channel 23
Wed 9/22 07:00 pm Channel 23

For more info: landd@igc.org

http://www.laborbeat.org/3/uppnetnl.htm

