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East Bay Labor Media
Center Started
By Steve Zeltzer

Trade unionists from the Teamsters, ATU, SEIU, Sign and
Display Union, Operating Engineers and  labor media activists
from KPFA inaugurated the East Bay Labor Media Center in
Oakland. The proposal to set up the media center came from
discussions and a vote at the LaborTech 2004 conference.

The center is located in the offices of the Oakland chapter
of SEIU 1000 chapter. SEIU 1000 represents over 90,000
California state workers. Plans were made to have classes to
train how to shoot on a video camera, how to interview and
to edit video and audio as well as streaming video and audio
on the web. Arrangements were also made to participate in the
SEIU national convention which will be held in San Francisco
on the week of June 19. 

The Labor Media Center activists were planning to video
tape and audio tape the participants at the  convention as well
as encouraging SEIU delegates to begin to use video and
radio to tell their stories.

Participants also discussed working with the KPFA Labor
Collective to have programming on KPFA.org during the June
19, 2004 march on the bridge on to celebrate Juneteenth. This
would be broadcast and available on the web.

Programming that was done by the KPFA Labor Collective
on Mayday 2004 is also available on the web at
www.kpfa.org/specials/mayday2004

To get more information on the Labor Media Center con-
tact Nick Yale, SEIU 1000, email: nyale@mindspring.com,
phone: 510-938-2881

Kaz Torii giving lesson to Alan Hollie on Final Cut Pro Editing.

East Bay Labor Media Center participants (L to R) Ann Worth, Nick Yale, Terry Rey, Kaz Torii, Steve Zeltzer, Jerome Otis, Alan Hollie

http://www.kpfa.org
http://www.kpfa.org/specials/mayday2004
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Office politics give liberal
radio a rocky start 
By JACQUES STEINBERG, NY Times

www.nytimes.com/2004/05/31/business/media/31air.html 

May 31, 2004—Even by the chaotic standards of a new 
media company, Air America Radio’s first two months of
broadcasting have been convulsive. 

The fledgling talk-radio network has replaced five top
executives, been taken off the air in two of its top three
markets and lost several crucial producers. By late April,
current and former executives said last week, the company
was perilously close to running out of money. It has since
received an infusion of cash, though it has not disclosed
how much or from whom.

The roiling in Air America’s front office has undercut its
continuing assurances that it has the financing and leadership
to survive past the presidential election in November, in 
pursuit of its goal of establishing a permanent liberal coun-
terpart to Rush Limbaugh and his radio cohort on the right.

In a sign that the privately held company's financial woes
have not fully abated, Al Franken, the network’s best-
known star, said in an interview last week that he had
agreed not to draw a salary, however temporarily, making
him “an involuntary investor.” 

“We had some bad management,” Mr. Franken said.
“Then we got some good management.”

Still, Mr. Franken, his tongue only partly in cheek,
added, “It’s a little fuzzy to me exactly who’s in charge.” 

The turmoil has shed light on the network’s corporate
culture, laying bare a mismatched collection of managers
and investors, including Democratic Party fund-raisers,
Internet entrepreneurs and radio veterans who, as it turned
out, did not get along especially well. Even as the network
was finding an audience with its blend of humor and com-
mentary, many of the principals’ business relationships were
dissolving in a flurry of charges and countercharges. The
most serious concerned how much money Air America
actually had on hand when it went on the air on March 31.

In early March, the network’s chief executive, Mark Walsh,
said that the company had raised more than $20 million,
enough to keep it broadcasting for months, if not years, before
making a profit. At the time, Mr. Walsh said that the network’s
primary backers included Evan M. Cohen, a venture capital-
ist who was the network’s chairman, and Rex Sorensen, 
a business partner of Mr. Cohen’s who was the chairman of
Progress Media, the parent company of Air America.

But in an interview on Friday, Mr. Walsh said: “I was
misled about that number.” Mr. Walsh refused to say who
had misled him, but he said that he had resigned in April
because “the company wasn’t transparent” and “I was
unable to decipher how it was being operated.” 

Less than a month later, Mr. Cohen and Mr. Sorensen,
who had previously operated radio stations together in
Guam and Saipan, resigned under pressure from the com-
pany’s other investors. David Goodfriend, who served as
general counsel and later as acting chief operating officer
of Air America, resigned about a week ago, having done
his best, he said, to hold the company together in the wake

of the departures of Mr. Cohen, Mr. Sorensen and Mr.
Walsh. (Separately, Dave Logan, executive vice president
for programming, also left, in late April.) 

Jon Sinton, the president of Air America and one of the few
top executives who remains from the day it went on the air,
underscored Mr. Walsh’s comments by saying, in a separate
interview, that he, too, had been misled about the company’s
resources and that a cash crunch had ensued as a result.

“Financing wasn’t as available for operational issues as
we’d thought it was,” he said. Reached on Friday, Mr.
Cohen declined to comment on the state of the company’s
finances under his watch. 

Despite the intrigue concerning its management—and the
abrupt pulling of its programming last month from stations in
Chicago and Los Angeles, in a contract dispute—there are
early indications that, where it can be heard, Air America is
actually drawing listeners. WLIB-AM in New York City, one
of 13 stations that carry at least part of Air America’s 16 hours
of original programming each day, even appears to be 
holding its own with WABC-AM, the New York City station
and talk radio powerhouse that is Mr. Limbaugh’s flagship.

For example, among listeners from 25 and 54, whom
advertisers covet, the network estimates it drew an aver-
age listener share (roughly a percentage of listeners) of 3.4
on WLIB in April, from 10 a.m. and 3 p.m. on weekdays,
according to the company’s extrapolation of figures 
provided by Arbitron for the three months ended in April.
(Arbitron, which does not provide ratings in monthly incre-
ments, said the network’s methodology appeared sound,
although such figures were too raw to translate to numbers
of listeners.)

By contrast, according to Air America’s figures, 
WABC-AM drew an average share of 3.2 during the same
period in April for the same age group. That time period
includes the three hours in which Mr. Limbaugh was pitted
head to head against Mr. Franken. 

Phil Boyce, the program director of WABC, cautioned
against drawing conclusions from preliminary data. “If
they end up doing that well when the final number is 
out, which is two more months, I’ll give them a congratu-
lations,” Mr. Boyce said.

While the network is awaiting the release of similar 
figures from Arbitron for other cities, KPOJ-AM, the Clear
Channel station that carries its programming in Portland,
Ore., informed Air America executives by an e-mail 
message in late April that its ratings appeared to have tripled

Continued on page 5

Air America personalities Al Franken and Katherine Lanpher

http://www.nytimes.com/2004/05/31/business/media/31air.html
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Book Review

FRAMED! Labor and the
Corporate Media
Review by Andy Zipser, The Guild Reporter
www.ilcaonline.org

FRAMED! Labor and the Corporate Media
by Christopher R. Martin, Cornell University Press. (2004) 
248 pp. $19.95 (paper) 

The idea that “news” today is little more than mercantilism
run amok is not original. From “stories” about new products
to breathless narratives about celebrity to a relentless glorifi-
cation of wealth, the mass media are awash with the message
that the key to success and happiness is consumption—
of goods, of exotic experiences, of attention. Throw in the
increasingly concentrated corporate ownership of the mass
media—only a dozen media conglomerates now control just
about every media sector—and no reasonable person can be
surprised at the lack of serious challenges to the status quo.

But as Christopher Martin makes clear in Framed!, such
observations simply acknowledge the obvious. The more
subtle dynamic is that by addressing readers and viewers as
consumers, rather than as citizens, our broadcast and print
media marginalize class dissent, discredit organized labor’s
values and reinforce the legitimacy of the controls 
established by the rich and powerful. That all this is 
accomplished under cover of the seemingly unassailable
principle of reportorial“objectivity” only strengthens the
corporate stranglehold on discourse.

Among the notable casualties of this state of affairs is 
organized labor, which despite a deepening malaise for the
nation’s working class has been unable to capture the public
agenda. “With increasing economic inequality among classes .
. . stagnant or declining wages and benefits, the greatest work
load of any advanced economy . . . the conditions would seem
ripe for a nationwide examination and discussion of the one
institution that has historically worked to remedy these problems
for the American worker—labor unions,” Martin writes. “Why,
then, isn’t this happening?”

The conditions would seem ripe
for a nationwide examination
and discussion...why, then, isn’t
this happening?”

Mostly, he decides, because the media have slipped into
describing the world from a consumer perspective. And
while a consumer-oriented framing of labor stories can be
“objective” on its own terms, all perspectives embody 
values and have consequences. “Thus, the news media
cover strikes, lockouts, shutdowns, and protests largely
based on the relevance of the conflict to the interests of the
consumer—that is, the impact of the conflict on such things
as the price, quality, and availability of consummable goods
and services and on the consumer economy at large,”
Martin observes. Left out or minimized in such coverage,
meanwhile, are the problems that prompted such actions in

the first place—be they work safety, out-sourcing, low pay
or any of a dozen other critical issues—because they seem
largely irrelevant to shoppers. The primary concern of the
latter, the media emphasize, is coping with inconvenience.

We saw this a year ago, for example, when the West
Coast longshore workers were locked out—and the domi-
nant news theme was how the labor dispute was going to
affect the Christmas shopping season. We see it repeatedly
in stories about the troubled airline industry, as in the USA
Today story that began by focusing not on those involved
in a strike buton a “typical consumer”:

Paul Dean, 38, of Silver Spring, Md., didn’t get to Dallas
on American Airlines Thursday. But his luggage did. It was
left on a jet that was empty of fliers because American
Airlines didn’t have flight attendants to fly with it. “This is
a disaster,” Dean said. . . . 

Such narrative forms, Martin writes, are meant to give
individual events and circumstances meaning. They make
sense of events—but “sense” always implies a set of values
and perspectives. And in dissecting news coverage of major
labor stories during the ’Nineties, Martin identifies five
major frames that set the boundaries of public discourse:
• The consumer is king—and therefore “treating the individual

consumer as a allowed entity is the unstated assumption of 
all news.” Americans are told they can “vote” with their 
pocketbooks, transforming an essentially mercantile decision
based on incomplete knowledge (see next item) into the 
highest form of civic virtue.

• The process of production is none of the public’s business—
the consumer’s role is to decide whether or not to buy a
product. But whether a garment is made in a sweatshop or
what chemicals are put in cigarettes are the kinds of ques-
tions the consuming public isn’t expected to ask—and
indeed, that corporations will lobby fiercely to keep secret.

• The economy is driven by great business leaders and
entrepreneurs—as anyone picking up a copy of  Forbes 
or Fortune can readily see. Why bother talking about 
average workers when the heroic CEO is so much more
important, and fabulously rich to boot?

• The workplace is a meritocracy—good people rise to the
top (with the very best becoming heroic CEOs) and every-
one gets what he or she deserves. Moreover, “working is
like consumption—an individual choice. If people don’t
like their job, they should get another.”

• Collective economic action is bad. For one thing, it runs
counter to the “consumer is king” view, which stresses
individual action. Dissatisfied with work place condi-
tions? Be a man: tell your boss to “take this job and shove
it.”

But collective action also threatens the meritocracy 
paradigm and therefore would upend the whole apple cart.
No surprise, then, that collective labor action is described
by the media as inflationary, protectionist, naïve, disrup-
tive to consumers, leads to violence—hell, it’s just plain
un-American. “Whereas businesses are the visible creators
credited with the achievements of the consumer economy,”
Martin writes, “organized labor is almost always portrayed
as an impediment for the consumer.”

Union activists who have smarted for years from cover-
age of this sort may have no more than an “ah-ha” moment
in reading Martin’s analysis. Reporters and editors who

Continued on page 4
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pride themselves on having professional standards of
“objectivity,” on the other hand, may need to read his five
case studies to be convinced. The evidence he musters,
however, is persuasive. And damning.

Major media coverage of the way General Motors whip-
sawed two of its production plants between 1991 and 1994,
at Willow Run and Arlington, “set up the classic horse race
frame that typifies coverage of political elections.”
Accepting GM’s decision to close one of the two plants as
inevitable, the media focused entirely on which of the two
labor locals would demonstrate greater “flexibility” in
responding to new economic realities. The fact that the
“loser” in this artificial race was the more profitable plant
was scarcely noted, supplanted by praise for the Arlington
local’s eagerness to make numerous workplace concessions
even though GM’s “official” position was that concessions
were not an issue. But while GM skillfully promoted a
divide-and-conquer strategy that had workers fighting
among themselves, the news coverage stressed the 
“teamwork” and “cooperative spirit” in Arlington.

The 1993 strike by flight attendants at American
Airlines, meanwhile, was framed largely as “a story of 
consumer inconvenience and expense, precluding rational-
critical debate of class and compensation issues in the 
airline industry or of the way in which the airline industry
had been managed since its deregulation in 1978.” Indeed,
much of the news coverage emphasized the possible savings 
to frequent fliers if management prevailed. “Thus, from a
journalistic standpoint, advocating a cost-cutting strategy
that undermines labor is not necessarily a probusiness bias
(although it is) but an acceptably objective, neutral, 
proconsumer position,” Martin writes. “In other words, the
consumer-oriented ends justify the antilabor means.”

Turning to the 1994-95 baseball strike, Martin observes
that the amount of news coverage a labor dispute receives
is directly related to “the level of presumed consumer 
relevance.” Whereas a strike idling perhaps 700 unionized
ball players received pages and hours of news coverage 
for months on end, a several-year lockout of roughly the
same number of Midwestern industrial workers got a big
yawn, as no one noticed any particular disruption of the
consumer market for corn by-products.

“This is how labor disputes are covered in the United
States,” Martin concludes. “The consumer marketplace is
defended by the news media, but the labor marketplace is
not. Would the news media defend a sustainable minimum
wage as quickly and actively as they have defended a fan’s
desire to see baseball games?”

Smartly written and well documented, Framed! suffers
a few minor flaws, including a description of the Detroit
JOA as “federally imposed.” But it raises significant 
questions for journalists, and not just in terms of how they
do their jobs. To what extent, for example, are Guild-
represented reporters handicapped —as trade unionists—
by the frames through which they view the world as 
journalists? Can those who accept a consumer perspective
ever see themselves as engaged in class struggle?

“Democracy must be something more than two wolves
and a sheep voting on what to have for dinner.”—James
Bovard

FRAMED! Continued from p. 3 KPFA looking for 
Labor Day programming
The KPFA Pacifica Labor Collective is now producing 
programming that is also available on the web. The 
programming for Mayday 2004 is now available at
www.kpfa.org/specials/mayday2004

The KPFA Labor group is also soliciting labor radio
programming for Labor Day 2004 for broadcast on
September 6, 2004. Please send proposals for Labor Day
programming to lvpsf@labornet.org 

WINS growth continues
WINS- The Workers Independent News Service continues to
add stations. In the last few weeks WMNF in Tampa and WILI
in Connecticut have added or upgraded the WINS service. In
addition several labor radio programs have also started to use
WINS. We can provide a schedule in the next issue.

Although this is very good news, WINS must still 
be attentive to the contact need to encourage unions at all
levels to contribute to WINS. Locals can build WINS in
one (or all) of three ways: 1) Locals can subscribe to WINS
meaning they can pout WINS on their web site, get car-
toons from Mike Konopaki and get special features from
WINS :cost $120/yr. 2) Locals can work with WINS to get
WINS on a radio station in their area-call 608-262-0680 to
start this process; 3) Locals can ask their districts or
International to support WINS financially. 

WINS gives voice to our issues. In this election year-
especially in this election year a media presence by and for
working people is a necessity.

Million Worker March includes
“democratic media” in its list 
of demands
Among a list of demands that include single-care health care,
a national living wage, cancellation of “free” trade agree-
ments, end to privatization, and a host of other important
objectives, the Million Worker March calls for radical change
in the nation’s media.

The statement calls for “a democratic media that allow
labor and all voices to be heard and oppose monopolization
and union busting of media workers.”

WINS, The Workers Independent News Service
www.laborradio.org

http://www.kpfa.org/specials/mayday2004
http://www.laborradio.org
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LaborTech activists focus
on labor, technology 
By John See, Workday Minnesota webmaster
www.workdayminnesota.org

PALO ALTO, Calif. — Over 100 labor activists attended
LaborTech 2004 at Stanford University during the weekend
of April 2-4 to participate in a wide assortment of 25 work-
shops about labor and technology in the United States,
Germany, Brazil, Belgium and Korea. 

Sessions included “How the Stream Labor’s Video and
Audio on the Internet,” “Labor Radio,” “Censorship and
the Media Workplace,” “Technology, Stress and Health and
Safety,” and “Labor and Research Tools,” to name a few.

Featured speakers included Ken Hamidi of the Intel vs.
Hamidi e-mail case which Mr. Hamidi won in 2003, yet who is
still prevented by the state of California from sending e-mails;
Henry Norr, Newspaper Guild member and computer technical
writer who was fired from the San Francisco Chronicle after par-
ticipating in a labor rally on his day off; researcher Nancy Bupp
from the Education Department, IAM, about researching com-
panies, and spying and surveillance techniques used by some
companies; and Steve Stallone, Communication Director for the
ILWU during the ILWU lock-out on the docks in San Francisco
and the experiences of the dockworkers dealing with the media
and the Bush administration. 

John See, Labor Education Service/Workday Minnesota,
presented at three workshops, “Labor Education in the
Schools and Using Technology,” “Organizing Media/Tech
Workers,” and “Community Access Cable-How to Establish
A Labor TV Show.” He also shared his experiences with the
Minnesota labor movement and its support of Workday
Minnesota, and which remains a unique service in the
United States. The web site generated numerous questions
about how such a service might be started in other states.

The LaborTech Conferences began in 1990, and are held
almost annually in different cities around the U.S. and
Canada. It was held in Minneapolis in 1994, and there was
a strong interest among this year’s participants to bring the
conference back to the Twin Cities in 2005.

RESOLUTIONS from LaborTech 2004 
Protest attack on anti-war and FTAA protestors and attacks on labor
and other journalists; Support LPFM radio; Call on the AFL-CIO to
support future LaborTech conferences; Support development of the
Labor/working families channels; Support legislation to require
media ownership diversity and license removal for record of union
busting; Support media democracy groups and Indy-media; Oppose
the attacks on community access channels including so called
“lotteries"; Support the establishment of independent labor media
centers; Reclaim the commons airwaves— take last ears FCC 
campaign to another level; Support the Latin American Working
Class Film and Video Festival in Argentina on November 
25-27, 2004; Support the Seoul LaborMedia Film Festival in
November; Support the Million Worker March on October 16, 2004 
www.millionworkermarch.org; Have similar actions internationally
including Korea; Protest the arrest of trade unionists and the repres-
sion of unions in Korea for supporting the Democratic Labor Party
; Oppose finger printing, biometric data for visitors to U.S. and for
I.D. within U.S. including the 12 million transportation workers;
Support WINS and the development of labor radio

Air America Continued from p. 2

last month, according to the station’s informal survey. 
(A station executive, Mary Lou Gunn, did not return a 
telephone message left at her office on Friday.)

The network, which is also carried on the satellite radio
providers XM and Sirius, has found an audience on the
Internet. In its first week, listeners clicked on the audio 
programming on the Air America Web site more than two
million times, according to RealNetworks the digital media
provider.

“It’s clear the audience is there,” Mr. Franken said. 
The conventional wisdom in the radio industry had been

that, unlike the conservatives who dominate commercial talk
radio, liberals could not entice and hold listeners.

“This shows there’s an appetite out there,” said Tom
Taylor, editor of Inside Radio, an industry newsletter whose
publisher is owned by Clear Channel. “There’s a good
chance they’ll right the ship businesswise and keep going
forward.”

In addition to Mr. Franken, the Air America lineup
includes Janeane Garofalo, an actress and comedian, and
Lizz Winstead, a former head writer of “The Daily Show” on
Comedy Central.

Air America’s stumble outside the studio in its early
weeks was partly a function of the ambitious task it had
assigned itself. While Mr. Limbaugh quickly found a niche
on AM radio beginning in the late 1980’s— he is now heard
on more than 600 stations—he began syndicating his 
program at a time when AM radio was thought to be dying,
thus presenting him little competition.

Now, in an era of media consolidation, AM and FM 
stations alike are thriving. Few are for sale (Air America
had initially hoped to buy five, but has yet to buy one), and
few have enough air time available for lease or barter to
accommodate Air America’s block of programming. 

But interviews with more than a dozen people currently 
or formerly affiliated with Air America made clear that 
the network had been hobbled by the failure of its early 
principals—some of whom had been drawn to the venture
by ideology, others for business reasons—to forge common
ground.

The idea for a liberal talk-radio network was first hatched
by Sheldon and Anita Drobny, venture capitalists from the
Chicago area who had a lot of experience raising money for
the Democratic Party but no real radio expertise. They were
led to Mr. Sinton, who has 30 years experience in the 
radio business, and Mr. Franken, who has made a cottage
industry of writing best-selling books that skewer the right. 

In Air America’s current incarnation, Mr. Sinton, the 
president, reports to the network’s new chief executive,
Doug Kreeger, an early investor whose entrepreneurial
efforts have included founding a chain of outerwear stores
(Kreeger & Sons) and investing in a New York restaurant
(City Bakery).

For chief operating officer, the company has selected Carl
Ginsburg, a former news producer at NBC and CBS. Ms.
Drobny is its chairwoman, Mr. Sinton said.

Mr. Sinton said that the company was seeking to expand
the number of stations carrying its programming—which
includes Burlington, Vt.; West Palm Beach, Fla.; and

Continued on page 6

http://www.workdayminnesota.org
http://www.millionworkermarch.org


-6-

Lawsuit from protest 
in 2000 settled
Agreement in the final case claiming police abuse during the
Democratic convention brings L.A.’s total payouts to $4.1
million. 

By Patrick McGreevy, Times Staff Writer

May 8, 2004—A federal judge Friday signed the last 
settlement in a group of lawsuits claiming that Los Angeles
police officers roughed up protesters and bystanders during
the 2000 Democratic National Convention, bringing to $4.1
million the total the city has paid out. 

The latest settlement, for $1.2 million, ends a class-action
lawsuit filed by 91 protesters, reporters and bystanders who
said their civil rights were violated when police opened 
fire with beanbag munitions, stinger rounds and hard rubber
bullets after ordering demonstrators to disperse.

Despite the payouts, city officials maintained that Los
Angeles Police Department officers did nothing wrong
when dealing with demonstrations around Staples Center
during the convention. The settlements, they added, were
business decisions made to avoid the cost of full trials. 

But attorneys for those injured fault the LAPD for 
failing to change tactics after the protests or discipline some
of the officers involved. 

“We believe that [the] LAPD’s purpose was to punish
and intimidate people exercising their 1st Amendment
rights,” said James Muller, an attorney for the protesters.

The plaintiffs said they would press ahead with a request
for a court injunction barring the LAPD from using rubber
bullets and beanbag projectiles for crowd control. [...]

Sacramento—to new markets in Colorado Springs, Santa
Cruz, Calif., and Reno, Nev. It is also seeking new outlets
in Chicago and Los Angeles, having settled its contractual
dispute with the owner of the stations where it had first
leased air time. 

Mr. Sinton and Mr. Franken refused to say how much
money the network had now, but said they had received
assurances that the network would have no problem 
staying on the air through November, and beyond. 

“No one is promising things they can’t promise,” 
Mr. Franken said. “But it appears to me that from the other
people that are stepping up, the financing will be in place.”
He added: “Imagine how we’re going to do when we know
what we’re doing.”

www.laborradio.org
WINS daily news feed

www.wluw.org
Labor Express, Chicago
7pm Sundays

Labor Radio 
Streams and Sites
Is your labor radio show being
streamed, or archived? Send 
UPPNET News the info, and 
we’ll add it here.

Email: lduncan@igc.org

Victory in lawsuit
The Labor Video Project was one of the organiza-

tions that covered the convention and two of their
reporters were shot at by the police. Bill Sparks and Bud
Gundelach were part of this lawsuit. The UPPNET News
Fall 2000 issue reprinted an article in L.A. Weekly on
the ACLU filing the lawsuit immediately after the
Democratic Party convention events. This is a follow-up
that we wouldn’t want to miss. —Ed.

Police riot outside Staples Center during D2KLA.

P
hoto: superm

edia

Air America Continued from p. 5

Chairman Powell 
is AWOL
By Mitchell Szczepanczyk, President, Chicago Media Action

FCC Chairman Powell has plenty of time to listen to Big
Media—but no time for citizens. He's skipping out on his
own Localism Hearing, and we won't stand for it. 

Sign the petition demanding a public hearing in your
state! If 500,000 citizens demand to be heard, the FCC and
Chairman Powell will have no choice but to listen. Visit
www.freepress.net/rules

http://www.freepress.net/rules
http://www.laborradio.org
http://www.wluw.org
http://www.wluw.org
http://www.laborradio.org
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UPPNET OBJECTIVES:
1. To promote and expand the production and use of television and radio

shows pertinent to the cause of organized labor and the issues relevant to
all working people.

2. To establish and promote the general distribution and circulation of this
programming.

3. To address issues regarding the media and its fair and democratic use and
accessibility by labor and other constituencies generally.

4. To encourage and promote the preservation of television and radio broad-
casts pertinent to labor.

5. To establish a code of ethic governing television and radio 
production practices and other such matters UPPNET may determine as rele-
vant to its work.

6. To require all productions to work under a collective bargaining agreement,
secure waivers or work in agreement with any television or movie industry
union having jurisdiction in the area.

www.uppnet.org

US & Canadian Labor Broadcast Programs*
Show Title, Producer, City/Station, Phone No.
Fighting Back, Ralph Kessler, Berkeley, CA, 510-845-9285, KUSF 90.3 FM
David Bacon on Labor, David Bacon, Berkeley, CA, 510-549-0291, KPSA 94.1 FM
Labor Line, Steve Zeltzer, San Fran., CA, 415-282-1908, SFLR 93.7 FM,
Working LA, Henry Walton, Panorama City, CA, 818-894-4079, KPFK 90.7 FM
Talking Union, Larry Dorman, Rock Hill, CT, 880-571-6191, WATR 1320 AM
Labor Express, Wayne Heimbach, Chicago, IL, 312-226-3330, WLUW 88.7 FM
Labor Beat, Larry Duncan, Chicago, IL, 312-226-3330, Chan. 19, cable tv
Illinois Labor Hour, Peter Miller, Champaign, IL, 217-337-5174, WEFT 90.1 FM
AFSCME On-Line, Dan Hart, Dorchester, MA, 617-266-3496, cable-tv
Heartland Labor Forum, Judy Ancel, Kansas City, MO, 816-235-1470, KKFI 90.1 FM
Minnesota at Work, Howard Kling, Minneapolis, MN, 612-624-5020, MCN Cable
Building Bridges, Ken Nash, New York, NY, 212-815-1699, WBAI 99.5 FM
Communique, Bill Henning, New York, NY, 212-228-6565, WNYE 91.5 FM
It’s Your City, It’s Our Job, Pat Passanilin, New York, NY, 212-815-1535, WNYE 91.5 FM
America’s Work Force, Jerrod Sorkey, Eastlake, OH, 440-975-4262, WERE 1300 AM
Boiling Point, Michael Wood, Cincinnati, OH, 513-961-4348, WAIF 88.3 FM
Talking Union, John Lavin, Norristown, PA, 610-660-3372, WHAT 1340 AM
Labor on the Job, Steve Zeltzer, San Fran., CA, 415-282-1908, BUT Ch. 29 cable
Rhode Island Labor Vision, Chuck Schwartz, Cranston, RI, 401-463-9900, Ch. 14, cable-tv
Solidarity, John Speier, Kalamazoo, MI, 616-375-4638, Cable Access
Talkin’ Union Labor, Rick Levy, Austin, TX, 512-477-6195 internet radio
Which Side Are You On?, Hal Leyshon, Middlesex, VT, 802-223-4172, radio
Radio Labor Journal, Bil Borders, Everell, WA, 425-921-3454, KSER 90.7 FM
Labor Radio News, Frank Emspak, Madison, WI, 608-262-2111, WORT 89.9 FM
LaborVision, John Webb, St. Louis, MO, 314-962-4163, DHTV,
Labor at the Crossroads, Simin Farkhondeh, New York, NY, 212-966-4248,

CUNY-TV cable, ext. 216
OPEU Productions, Wes Brain, Ashland, OR, 541-482-6988, cable-tv
Labor Link TV, Fred Lonidier, La Jolla, CA, 619-552-0740, cable-tv,
First Tuesday, Leo Canty, Connecticut, 860-257-9782, cable-tv,
Letter Carriers, Carl Bryant, San Fran., CA, 415-885-0375, Today TV 214, cable-tv,
Springfield Labor Beat, Jim Hade, Springfield, IL, 217-787-7837, cable-tv
726 Express, Stewart Ransom, New York, NY, 718-761-6681, Staten Is. Cable
Rank-And-File, Larry Maglio, New York, NY, N.A, Staten Is. Cable
Labor on the Line, David King, Portland, OR
working TV, Julius Fisher, Vancouver, BC, Canada, 604-253-6222
Labor Radio, Bill Zimmerman, Portland, OR, 360-695-6552
PM Primetimes Labor Show, Larry Johnson, www.gmptoday.org, Kokomo, IN

*This list may not be complete. Additions contact:
UPPNET News editor Larry Duncan at: lduncan@igc.org

WorkWeek needs video segments
WorkWeek the show on Free Speech TV needs your 
segments. The 28 minute show uses 5 minute segments from
throughout the US and around the world. If you are inter-
ested in contributing a segment contact producers:

Steve Zeltzer: lvpsf@labornet.org
Carl Bryant: carltv214@aol.com

Fortunately, freedom of the press and media democracy
still count in this country. Tomorrow, Air America will
launch a series of progressive radio talks shows hosted by
Al Franken, Janeane Garofalo, Laura Flanders, Robert
Kennedy Jr. and others to counter the reactionary talk radio
hosts that have dominated the airwaves on stations 
controlled by a shrinking number of corporate owners like
Clear Channel. This is the direction we must go in, toward
alternative media owned and democratically operated by
progressive organizations like unions, environmental
groups, and community and independent organizations.
That is the only way we can insure that different points of
view are voiced and discussed, and that the doors of media
organizations will never be padlocked in this country. 
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Labor Donated

WE’RE THE ONES PUTTING
WORKERS’ STORIES ON RADIO
AND TV –SUPPORT US, JOIN US.

UPPNET
c/o Labor Ed. Services
Univ. of Minnesota
321 19th Ave. South, No. 3-300
Minneapolis, MN 55455

Fill out the following form, and mail to address below:

Name:

Address:

City, State, ZIP

Union or Org.

Position, if any:

Phone no: e-mail:

Amount Enclosed: $

Mail this coupon (make check to UPPNET) to: 
UPPNET, c/o Labor Ed. Services, Univ. of
Minnesota 321 19th Ave. South, No. 3-300
Minneapolis, MN 55455

ILCA protests closure of
Iraqi newspaper
Statement from Marty Fishgold, President, International Labor
Communications Association, mfishgold@earthlink.net

www.ilcaonline.org

March 30, 2004

The image of American soldiers shutting down and 
padlocking the doors on Sunday of a popular newspaper in
Baghdad, Al Hawza, must send chills down the spine of 
anyone who believes that freedom of the press is one of the
bedrocks of democracy.

Under orders from the Bush Administration’s 
proconsul, Paul Bremer III, the Shiite weekly was shut
down for 60 days for allegedly printing false anti-American
rumors that stirred up hatred, undermined stability, and 
indirectly incited violence.

If these allegations are enough to shut down media, 
many newspapers, television programs, and radio 
talk shows in this country run by the likes of Bill O'Reilly,
Rush Limbaugh, and Oliver North would surely qualify for
a padlock.

❑ Yes. Subscribe me to one year of 
UPPNET News (a quarterly) for $15.

❑ I want to join UPPNET. Annual dues 
are $30, which includes a year’s 
subscription to the newsletter.

For UPPNET News back Issues:
www.laborbeat.org/3/uppnetnl.htm

Continued on page 7
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